


WIN ON THE WEB:
UNLEASH YOUR ONLINE POTENTIAL

Online Marketing Success Training
Express Employment Professionals



1. Establish a professional, intriguing online 
presence for your business

2. Increase traffic, interest & engagement on 
your website

3. Develop community brand awareness & 
attention to your business as a local entity

4. Escalate online audiences & local brand reach 
through engaging useful content

5. Implement localized brand personality 
through shared content

6. Invigorate Client/Associate relationships with 
your business & staff members

7. Evolve customer trust on the local level

8. Cultivate a positive local online reputation

9. Elevate your website’s ranking through local 
search engine results

GOALS



WE HELP YOU:
Interact & build relationships 
online

Build local brand awareness

Communicate to key 
audiences & engage in 
interactive dialogues

Share relevant content 
designed to target & interest 
your ideal demographics

Become THE new REFERRAL 
source

How does your company benefit from using social media?

SOCIAL MEDIA MARKETING



SOCIAL MEDIA 
MARKETING

The use of social media websites & 
social networks to market a 
company’s products & services.

Social media marketing provides 
companies with a way to reach new 
customers & engage with existing 
customers.



Use Paid Advertising on Social Media for extra exposure (Facebook is the most 
effective outlet for this)

Have staff & owners engage with your Business Pages by liking/ 
commenting/sharing content & sharing job posts on local job boards from your 
PERSONAL profiles

Insert Social Media URLs or linked icons into your online job listings posted to 
your website as well as other Job Boards

Email your current database through the SalesForce platform (formerly known as 
ExactTarget) asking respondents to like your Social Media Pages & highlight the 
benefits they can receive by doing so

Add local Social Media URLS on your business cards

Put small flyer inserts or stickers with your Social Media URLs on & in every New 
Associate Handbook

1.

2.

3.

4.

5.
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Use text messaging software (such as ZipWhip) to ask Clients & Associates to 
like your Social Media Pages to stay up-to-date with your business

Bookmark your social media pages on computers used by applicants & 
encourage them to sign-in & “like” your pages while they are waiting

Participate in Express’s Associate appreciation programs such as Referral 
Rewards or Associate of the Month

Keep a flyer in your front lobby showcasing your business’s local social media 
URLs or terms they can use to search for your business

Create a generic front office business card the features your basic office 
information (Phone #, Address, Jobs Email, Website, etc) & also social media & 
reputation portal URLs or icons

Utilize clickable social media & website icons linked to your local social media 
pages & website in EVERY staff member’s email signature

7.

8.

9.

10.

11.

12.



FACEBOOK ADVERTISING IS A GREAT WAY TO
INCREASE THE IMPACT OF YOUR SOCIAL MEDIA EFFORTS



MAXIMIZE YOUR
FACEBOOK EFFECTIVENESS

There are more than 1.6 BILLION ACTIVE 
USERS on Facebook monthly.

These are typically the kind of people we 
are TRYING TO RECRUIT FOR.

Considering 73% OF 18-34 YEAR OLDS 
found their last job through a Social 
Media Network, it’s that posting jobs 
matter.
(Source: The Undercover Recruiter)

Facebook’s Paid Advertising features can 
increase your chances of TARGETING THE 
RIGHT PEOPLE at the right time.

http://theundercoverrecruiter.com/


MAXIMIZE YOUR
FACEBOOK EFFECTIVENESS

We give you the details on:
1. The different kinds of 

advertising features Facebook 
offers

2. How to choose the best option 
for your goals

3. How to budget your paid 
advertising campaign



Boost Your Page Post for more engagementBoost posts

Boost Your Page for more “likes” on your pagePromote your Facebook page

Use the clicks to website objective to send more people to your websiteSend people to your website

Promote actions on your website (e.g. filling out an online application) Increase website conversions

Use the local awareness objective to reach people near your businessReach people near your business

Get more people to see & respond to your event on FacebookRaise attendance at your event

Create an offer for people to claim & draw attention to your businessGet people to claim your offer

Get more people to watch your videos to increase your brand awarenessGet video views

Use Facebook’s Call-To-Action button to get users to act on your offerPromote your Call-To-Action

Get more calls by making your number accessible to cellphone usersGet phone calls for your office

Get leads with forms that collect information (e.g. sign-ups, price estimates)Collect leads for your business



PRICING VARIES ON:
The specificity of your target market

The size of your market

The type of ad you want to run

A/B Testing is a great way to find the most effective method for your business.
Try using a budget of

$5 – $10 per day for at least 7 days
on different ads & see the power of social advertising almost instantaneously!



THE SOCIAL CYCLE

Social Media & SEO
is very cyclical in the way 
that it affects your site 
within major search 
engines.

It is a process that 
continuously repeats 
itself & requires constant 
adaptations to be 
successful.

Start:

Quality content
gets published

   Content
           Gets

   editorial
         shares,
              links

                 Site
              gains
    subscribers

Thriving community
  supporting site
           grows

Site receives digital PR
    from niche as
        by-product of
              community

Reputation
is reinforced
as referential
  authoritative
     brand for
        the niche

    Site gains
  authority
 in the
engines

                 Sustainable
         stream of users
    discover site
organically



YOUR EXPRESS WEBSITE DONE RIGHT:
DESIGN, DEVELOPMENT, & LOCALIZATION



MATTERS

Your company’s website is the central focus of 

YOUR ENTIRE ONLINE PRESENCE. Everything 
on the web that points to you goes back to this 
one place.

It not only forms the basis of your services 

online but also has the HIGHEST REACH 
POTENTIAL of branded material accessible by 
anywhere at anytime through the internet.

YOUR WEBSITE



● Localized websites INCREASE WEBSITE 
VISITOR RETENTION

● A direct, honest, & local website experience 

makes customers want to BUY INTO YOUR 
BRAND PROMISE.

● You can directly measure your RETURN ON 
INVESTMENT (ROI) by monitoring the 
increased traffic to your site & sales leads by 
online referrals

● Website localization should be integrated 
into your OVERALL BUSINESS 
MARKETING STRATEGY & budget by key 
decision makers

WHY YOU NEED
TO LOCALIZE YOUR WEBSITE

(Source: WeLocalize)

https://www.welocalize.com/three-reasons-localize-website/


We want your website to be as

LOCALIZED, ENGAGING, & USER-FRIENDLY 
as possible for visitors.

Building a website around these core 
values has extreme benefits for your
SEARCH ENGINE MARKETING EFFORTS.

In order for us to do this, we need 
your help by providing us with 
information that only you have or are 
able to access  about your TEAM, 
GOALS, & BUSINESS.



Let us learn more about you!

● Send us local videos that show your 
office’s personality so people can 
relate to you personally

● Be as detailed as possible on your 
staff biography questionnaires so 
we can make your biography as 
amazing as possible!

● Send us headshots of your team to 
put a face to their biographies 
(cellphone pictures work great!)

STRENGTHEN YOUR
WEBSITE AUTHORITY

How to:



Tell us about:
● Local news

● Announcements

● Upcoming events

● Achievements

● Awards

● Staff update

● Client/associate testimonials

● New photos/videos

● Any other local content you 

have

STRENGTHEN YOUR
WEBSITE AUTHORITY

How to:



Spill the beans on your newest jobs!

● Create fully detailed job order listings & 
online job postings within Q4

● Post all jobs online to your website–
NO EXCEPTIONS!

● Create a job that doesn’t expire for a 
position you’re ALWAYS recruiting for

● Utilize the “Top Jobs” feature in Q4 to 
display top jobs on your homepage

● Review the jobs posted on your website at 
least once a week to make sure none of the 
jobs you are still recruiting for have expired

Find more simple tips to help your team create 
more effective online job postings on 
My.ExpressPros.com!

STRENGTHEN YOUR
WEBSITE AUTHORITY

How to:

https://my.expresspros.com/mc/advertising/job-posting/guidelines.asp
https://my.expresspros.com/mc/advertising/job-posting/guidelines.asp


CREATE A NEW JOB IN Q4 POST IT TO YOUR WEBSITE

Step 1 Step 2



Step 3 Step 4

CREATE YOUR ONLINE JOB POSTING



REVIEW YOUR JOB POSTING

Step 5



UTILIZING THE FAST FINDER RESOURCE



IMPLEMENTING YOUR FAST FINDER RESOURCE



REVIEWING YOUR
KEY PERFORMANCE INDICATORS 



WEBSITE KPI’S
Sessions – When users come to your website & 
interact within a given time frame

New Users – First-time users who visit your 
website

Page Views – Number of pages seen on your 
website in a given session

Unique Page Views – Number of pages seen on 
your website only counted once per user

Direct Traffic – Users who visit your site directly 
by typing in your URL or via bookmark

Search Traffic – Users who visit your site from 
keyword-relevant search engine results

Page Visits – Number of times users come 
directly to your Facebook page

Engaged Users – Number of unique users
who’ve clicked, liked, commented, or shared 
your posts

Reach – Number of unique users who have 
seen one or more of your page posts or content

Impressions – Number of times your content is 
displayed, whether or not it is interacted with; 
people may see multiple impressions of the 
same content

SOCIAL MEDIA KPI’S

ONLINE MARKETING KPI’S
Call Tracking Numbers – Reports the number of monthly calls & total call minutes per month from our 
online marketing efforts including social media, the website & search engine marketing



MAXIMIZE YOUR
FACEBOOK EFFECTIVENESS

There are more than 1.6 billion active 
users on Facebook monthly.

These are typically the kind of 
people we are trying to recruit for.

Facebook’s Paid Advertising 
features can increase your chances 
of targeting the right people at the 
right time.

SUM IT UP

● It’s important for us to market our 
Social Media Profiles & content 
posted effectively 

● We must  continually update our local 
websites with local, unique content so 
that we can strengthen our website’s 
authority

● It’s also crucial that we take the time 
to review our customized reports each 
month

● Creating professionally, fully 
formatted job postings with complete 
descriptions for our website is 
essential to our best practices for 
recruiting



Any questions?
Q&A with your Ascendancy I.M. Partners



Description Attracts Purpose Content Frequency

X The first go-to place for 
many audiences. Mostly 
one-way information about 
the company & services.

• Customers
• Employees
• Community
• Media
• Competitors

• Easy place for customers and
   search engines to find, learn
   about, & communicate with
   the company

• Easily accessible information
   with links to more details
• In-depth product information
   & company news

Twice a month 
& as needed 
for updates

F #1 social networking site in 
the U.S., where users 
share/express what matters 
to them & learn what’s new 
with a company

• Employees
• Customers
• Community
• Prospects

• Create a destination where
   fans want to visit daily
• Invite engagement
• Share company personality so
   people will want to affiliate
   with the company

• Lifestyle & event-related
   updates, interesting facts,
   videos, images
• Tidbits, questions, audience
   polls to build interest in
   brand

Every other 
day

T Micro-blogging platform.
Businesses share information 
about services, gather 
real-time market intelligence, 
& build relationships with 
customers, partners, & 
influencers.

• People seeking
   instant news
• Prospective
   employees
• Community
   members
• Media

• Promote recruitment
   opportunities
• Promote the company as a
   leader by providing news
   about the company and
   relevant communities
• Provide timely information

• Immediate news updates
   & links to deeper
   information

Daily or more

FOR YOUR REFERENCE



Description Attracts Purpose Content Frequency

LI Professional social 
networking site where users 
establish relationships with 
other professionals, search 
for jobs, & recruit talent

• Employees
• Prospects
• Customers and
   industry 
   partners
   seeking
   expertise

• Promote recruitment
   opportunities
• Build company/brand credibility

• Use company updates to
   show expertise
• Share wide array of content,
   including insightful articles,
   news, opinions, etc.

Twice a week

Y Video-sharing network.
Lets a brand demonstrate its 
services & express the 
company’s personality.
Many people prefer to watch 
a video than read content, 
which attracts visitors

• Employees
• DIYers

• Promote recruitment
   opportunities
• Promote the company as a
   leader by providing news
   about the company
• Provide timely information

• Videos showing techniques,
   community support projects,
   short workshops, etc.

Twice a month 
or more

FOR YOUR REFERENCE


